


Digital Marketing



At Droppdigital, we specialize in crafting innovative digital marketing
solutions that drive measurable results. Our team of passionate
professionals combines creativity, data-driven strategies, and the
latest industry tools to help businesses grow their online presence.
From SEO, social media marketing, and paid advertising to content
creation and brand strategy, we focus on delivering campaigns tailored
to each client’s unique goals. We believe in building lasting
partnerships through transparency, collaboration, and consistent
performance. Qur mission is to empower brands to connect
meaningfully with their audience and achieve sustainable growth in
today’s dynamic digital landscape.
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e Web Development
e Email Marketing
e Web Design
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Social Media Marketing
Pay-Per-Click(PPC)







Project no.:
WEB DEVELOPMENT

“Designed and developed responsive, user-friendly websites optimized for
performance, SEQ, and seamless user experience to help brands establish a strong
online presence.
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Project no.2
SEO (Search Engine Optimisation)

e
-)Q ® Mobile result () Desktop result robots.txt
.
Sar. E m Droppdigital . Edit the content of your robots.txt:
B ~ droppdigital.com # START YOAST BLOCK
f(:_. a0 future of SEQ in digital marketing Hoommmmm e
P \ User-agent: *
Sep 22, 2025 Discover the future of =
. Disallow:

SEOQ in digital marketing with trends,

strategies, and insights shaping
business growth in 2025. S E 0

THE FUTLIRE OF

Sitemap: https://droppdigital.com/sitemap_index.xml

# END YOAST BLOCK

SEO title # Generate SEO title Insert variable

e SITEMAP.XML
e ROBOTS.TXT

hitps-droppdigital-com-the-future-of-seo-in-digital-marketing

e META TITLE Meta description 2 Generate meta descrption | Insertvrabe T
Discover the future of SEQ in digital marketing with trends, strategies, and insights
. S E O S CO R E shaping business growth in 2025, ,E,
e META DESCRIPTION XML Sitemap B
o FO C U S K EYWO R D Generated by Yoast SEO, this is an XML Sitemap, meant for consumption by search — "esesiedsssimens
You can find more information about XML sitemaps on sitemaps.org ol octons_ B
e PHRASE KEYWORD

This XML Sitemap Index file contains 5 sitemaps
e SNIPPET CODE

Sitemap Last Modified

hitps://droppdigital.com/post-sitemap.xml 2025-10-07 14:24 +00:00
hitps:/idroppdigital. com/page-sitemap.xml 2025-11-19 18:31 +00:00
https:/idroppdigital.com/elementor-hi-sitemap.xm 2025-11-19 18:22 +00:00
hittps:/fdroppdigital. com/category-sitemap.xmi 2025-10-07 14:24 +00:00

htne fidronndinoital comfanthor-citaman vyl HWYIR A1 AN 1626 WV 00



Project no.3

Backlinks sheet

Date

10.02.2026
10.02.2026
10.02.2026
10.02.2026
10.02.2026
10.02.2026
10.02.2026
10.02.2026
10.02.2026
10.02.2026
10.02.2026
10.02.2026
10.02.2026
10.02.2026
10.02.2026

10.02.2026
A0 O AN

Url

https:/iwww.thedaviddlindsayfoun

10.02.2026
10.02.2026
10.02.2026
10.02.2026
10.02.2026
10.02.2026
11.02.2026
11.02.2026
11.02.2026
11.02.2026
11.02.2026
11.02.2026
11.02.2026
11.02.2026
11.02.2026
11.02.2026
11.02.2026
11.02.2026
11.02.2026
11 02 2026

Backlink url

https:-/iviralata . orgl

hitps:/ineworeanspelicansclub.co

hitps:/fbinksites.com/
https:/igrew. ial/

hitps:/net-twin de!
htips:/finstaconnect.cof/

https:/fwi ndfree . com/
hitps:/ffacehun,com/
hittps:/fwww.rumorcircle.com/

https:/fviralata.org/blogs/22175/Best-Places-to-Stay-in-Manali
https:/ineworleanspelicansclub.comiread-blog/12877
https://binksit m/story10816567 /best-pl -to-

https://qrew.socialiread-blog/28342
hitps://net-twin.de/blogs/3346/Best-Places-to-Stay-in-Manali-y
hitps:/fin nnect.coliread-blog/112978

https:/f'westandiree. com/read-blog/3503
hitps:/ffacehun.comiblogs/159847/Best-Places-io-Stay-in-Mal

hitps:/'www.rumorcircle com/blogs/213928/Best-Places-to-St:

htips://whatchats.com/
hitps://bulletinafrica.com/
https://www.wireanium.com/

hitps:/fwhatchats. comiread-blog/5921
htips:/fbulletinafrica.com/blogs/19860/Best-Places-to-Stay-in-

https://www.wireanium.com/indiaimanali/hotels/alooma-house

https:/fwww. bizmaker.org

hitps://www.bizmaker.org/business-services/aloomahouse

https:/iwww.bizthistown.com/
https:/fwww.chiguu.com/

https:/'www.bizthistown.comlindia/manalilservice-industry/alo:

hitps:/fwww meetyourmarkets comn hitps:/fwww meetyourmarkets com/manali/aloomahouse
hitps://www freelistingusa.com  hitps:/'www freelistingusa.com/listings/alooma

hitps:/fwww . freelistingindia.inf

https:/fwww.sold.com.au/

httns:/fwww freelistinouk com/

¥

https:/fwww.freelistingindia.in/listings/aloomahouse
hitps:/fwww.sold.com.au/manalifsample-category/aloomahou

hittns: fwww freelistinouk comilistinas/alnnma-honse
2] E

Backlink status DA

https:/iwww.thedaviddlindsayfoundation.org/profile/aloomahol  Live - 18

h Jivwwrw henryludl

hitps://brentonscai.wixsite.com/

https:/fwww. guruswonder.in/profild

hitps:/iwww. henryludlamhouse.com/profile/jajin6524027508/p  Live - 10

hitps://brentonscai.wixsite.com/mysite-1/profile/aloomahosue;  Live = 13

hitps:iiwww guruswonder.in/profilefaloomahosue/profile

Live = 20

https:/iiwww.sewfabulou ing.

hitps./fwww.mivavaali.com/

https:/imelissazepedal0. wixsite. c

h =/ . f
hitps://www.miyavaali.com/profile/aloomahosue/profile
https:/imelissazepedall. wixsite com/mysite/profile/aloomaho

| wWin m/profile/al

mah /pr

Live b 24
Live - 17
Live - 12

https:www stepfamilynetwork. cor https:iiwww stepfamilynetwork.com/profile/aloomahosuelprofi  Live - 20

hitps:/iwww.lacademiespa.com/

hitps:/fwww.tripadvisor.com/
https:/fwww. cqreviews.com/

https:/iwww tripadvisor.com/Profile/aloomahouse
hitps:/iwww.cqreviews com/profile/aloomahosue/profile
https:'www lifeofamalenurse .com; https:/iwww lifeofamalenurse com/profile/aloomahosue/profile

https:/foregon-swing-netork.mn.co https:/ioregon-swing-netork.mn.co/members/38200414
https:/iblogz.life/ hitps:ifblogz life/members/aloomahouse/profile/
https:/iwww.spatial.io/ hitps:/iwww.spatial.io/@aloomahouse
htips:/fg.ovig.com/ hitps:/fg.ovig.com/aloomahouse

httee-limit etiidant rams Pl hitre-lialt etiidant ras Fmifaslaamaba e

Live
Live
Live
Live
Live
Live
Live

1 Ius

hitps:/'www lacademiespa, com/profile/aloomahosue/profile Live 7 10

- 93
v 22
- 17
- 74
- 15
- 60
- 70
-> R4

Live
Live
Live
Live
Live
Live
Live
Live
Live
Live
Live
Live
Live
Live
Live
Live
Live
Live
Live
live

Website

Aloomahouse
Aloomahouse
Aloomahouse
Aloomahouse
Aloomahouse
Aloomahouse
Aloomahouse
Aloomahouse
Aloomahouse
Aloomahouse
Aloomahouse
Aloomahouse
Aloomahouse
Aloomahouse
Aloomahouse
Aloomahouse

Alsarmmaba ies

16
20
67
13
1
34
15
22
54
35
22
12
36
26
25
18
47
40
32
a3

G

Aloomahouse
Aloomahouse
Aloomahouse
Aloomahouse
Aloomahouse
Aloomahouse
Aloomahouse
Alpomahouse
Aloomahouse
Aloomahouse
Aloomahouse
Aloomahouse
Aloomahouse
Aloomahouse
Aloomahouse
Aloomahouse
Aloomahouse
Aloomahouse
Aloomahouse

Alnnmahniise

Backlinks Type

Proflie creation
Proflie creation
Proflie creation
Proflie creation
Proflie creation
Proflie creation
Proflie creation
Proflie creation
Proflie creation
Proflie creation
Proflie creation
Proflie creation
Proflie creation
Proflie creation
Proflie creation
Proflie creation

Braflla ~rastiam

Guest Post
Guest Post
Guest Post
Guest Post
Guest Post
Guest Post
Guest Post
Guest Post
Guest Post
Guest Post
Guest Post
Busienss listing
Busienss listing
Busienss listing
Busienss listing
Busienss listing
Busienss listing
Busienss listing
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Project no.4

Canva Design

Relaxing Rooms in
the Heart of
Nature

+91 9258861008 @ +9] OBITIRTEE3
+91 9410104831

Comfortable Rooms with
Scenic Hill Views

_ W Relaxing Rooms in
= the Heart of
Nature

BOOK NOW

SURNT PIBES
e

Stay Where Every
Moment Feels Calm

+91 9258861008

+91 925! g
@ +9] 9837187883 1 9258861008
+91 9410104831




hotelgreenhill_official Fallowing Message  +2  +es

82 posts 13 followers

Hatel Green Hill

¢ Hotel Green Hill

W Comfortable stays in the heart of Pithoragarh
® Bank Road, Sittham [Opp. Female Hospital)
T

THE :
OF 1 L L

SUNNY PINES
=

wfort, Wake Up

@ +01 9058981507

Check Availability

A5 +919058981507

Project no.

Live Project Instagram
Design Post

93 posts 134 followers 35 fallowit

Sunrry Pines Resart

@ sunmypinesresortansdoune

Escape to Mature's Paradise & | Trangusl Retreat
Accommodations, Breathtaking Views

A Peaceful Stay
Ameong Sunny Pines

theopal.h07 Fellawing - Message

33 posts 25 followers 0f

The Opal Hatel Greater Noida
Lunaury Stay
Multi-Cuigine Dining

& Banguets & Events

tm Modern, Cozy Rooms

® Surajpur, Moida

YOUR COMPLETE WEDDING
CELEBRATION DESTINATION IN

GREATER NOIDA

CFLPHRATE TOGETHER,
STAN THRGETINR
ONLY AT THE OPAL




PAGE SPEED MOBILE— 121 5
Page speed is 2 measurement of how fast the content on vour page loads.

PAGE SPEED DESKTOP—4.4 5

Google has indicated site spead {and as a result, page speed) is ane of the signals used by its algorithm
to rank pages.

DOMAIN AUTHORITY — 0/100
Domain Autharity (DA) is a search engine ranking score developed by Moz that predicts how well a
websita will rank on search engine result pages (SERPs).

PAGE AUTHORITY — 9

Page Authority (PA) is a score developed by Moz that predicts how well a specific page
will rank on search engine result pages (SERF).

BACKLINKS — 11

Backlinks are important for SEO because some search engines, especially Google, will give more credit to

websites that have a good number of guality backlinks, and consider those websites more relevant than
others in their results pages for a search guery.

KEYWORD RANKING — 0 0

Keywaords are important because they are the linchpin between what people are searching for and the
content you are providing to fill that need. Your goal in ranking on search engines is to drive organic
relewant traffic to your site from the search engine result pages [SERPs).

TOTAL URL COUNT —35

Total no. of pages on a website. The more pages with unigue content will make more visibility and
traffic.

GOOGLE INDBEXING URL— 0O
The URL has been indexed, can appear in Google Search results, and no problems were found with any
enhancements found in the page (structured data, linked AMP pages, and 50 on).

MOBILE FRIENDLY — YES

Project no.6
Website audit report

“Helps you identify and fix gaps in your
website, ensuring a seamless user experience
that leads to higher conversion rates. Content
plays a crucial role in engaging customers and

also serves as a strong driver for SEO
rankings.”




Project no.7
SOCIAL MEDIA CALENDER

| create well-structured social media calendars that

align with brand goals and audience engagement.
Efficient scheduling ensures consistent posting,
better reach, and impactful online presence.

Content Type Theme [ Topic Post Idea / Caption Example Format (Post/Reel/Story)
Day 1 Introductory Welcome / About Us “Welcome to [Agency Name] «” We help businesses grow through smart digital marketing!”  Post + Story
Day 2 Educational SEQ Tips “5 Simple SEO tricks to rank higher on Google @, " Carousel Post
Day 3 Engagement Pall / Q&A “Which platform brings you the best leads — Facebook or Instagram?” Story
Day 4 Showcase Client Testimonial Share a client success story with before-after results Reel or Post
Day 5 Informative Social Media Trends 2025 “Top 3 Social Media Trends to watch this year .~ Carousel
Day 6 Behind-the-Scenes Team at Work “A sneak peek into our creative brainstorming session | " Reel
Day 7 Fun Digital Marketing Meme Relatable marketing humor to entertain followers Post
Day 8 Educational Content Marketing Tip “How to write content that converts « Carousel
Day 9 Interactive Quiz “Guess the Brand from its Tagline & ~ Story
Day 10 Promotional Service Highlight — SEO “Boost your website's traffic with our SEO strategies »™" Post + Reel
Day 11 Awareness Marketing Myth Busting “Myth: Hashtags don't matter anymore ¢ Truth: They still drive reach!” Carousel
Day 12 Client-Focused Client Logo Showcase Highlight top clients you've worked with Post
Day 13 Motivational Quote “Marketing is no longer about the stuff you make, but the stories you tell.” — Seth Godin Post
Day 14 Engagement AMA (Ask Me Anything) “Ask us anything about growing your business online « " Story
Day 15 Informative Ad Strategy Tips “3 Facebook Ad secrets to lower CPC &~ Carousel
Day 16 Fun Trending Audio Reel Use a trending sound to show an agency moment Reel
Day 17 Educational Email Marketing Tip “Subject lines that get opened = " Post
Day 18 Showcase Case Study “How we helped a client increase leads by 200% in 3 months " Carousel + Story
Day 19 Interactive Poll “What's your #1 business challenge: Leads or Engagement?” Story
Day 20 Promotional Social Media Management Service “Let’s handle your social media while you focus on business growth B~ Reel
Day 21 Awareness Tool Recommendation “Top 3 free tools every marketer should use © " Carousel
Day 22 Fun Digital Marketing Joke “Client: Can you make it viral? & " Post




Project no.
META AD CAMPAIGNS -

| successfully conceptualized, executed, and managed impactful Facebook
campaigns that boosted audience engagement, expanded reach, and delivered
) -m.'.rarenessf,fiit}rm\.r,f,fdi;;italm:-zrketingagm eaSLhralbl:ze reSUltS Payment error

Jd Performance (*) Actions

s5//20 nov//digital marketing ...

f Oct 31,2025 - Nov
ness Ad /f 20 nov//digital mar...

wov/f digital marketing agency

Performance overview Day * Activity history: All » | =3 Customiz

Reach @ Cost per result @ Amount spent @
117,681 22.16 325423

Reach

50000
40000
30000
20000
10000

Oct 31 MNov 7 Mov 15 Mov 23

B Reach




Project no.9
Google AD CAMPAIGNS

| successfully strategized, executed, and optimized high-performing Google Ads
campaigns, driving targeted traffic, boosting conversions, and maximizing ROI

across diverse industries
il C ®@ @ 282-224-8972 Dropp Digital

Appearance Refresh Help  Motifications digital.amanchauhan.didm@g...

= N\ Google Ads

Q, search for a page or campaign

(2 filters)

I_ Campaigns Campaigns @ All campaigns Custom | Nov18-19,2025 «~ | ¢ >  Showlast 30 days
Create — + eI H
Ad groups ° Y Add filter Q = La : A
Search Reports Download Expand Maore
i Optimization  Campaign
Campaigns Ads 0O e Campaign Budget Status Score | type Impr. Jolr
b B Drafts in progress: 2
A04 Asset groups
Ygplay/18-novivlce 00/ day Igible = isplay
Goals [ ] Display/18 I #200.00/day Eligitl Displ 0
Experiments o
x pet D [ ] Performance Max/18-nov ¥18.98/day Eligible - :ﬂ:i"[mance 0
Tools
Campaign groups D [ ] 2100.00/day Eligible —  Search 0
Billing O e 7650.00/day Eligible ~  Search
Assets ~
€S] Total: All but removed campaigns in your cur... @
Admin Audiences, keywords, and
content v  Total: Account @ 7968.98/day -

E Get the Google Ads app X

Scan to download the
mobile app and get
updates for your
campaigns on the go

Reporting is not real-time. Time zone for all dates and times: (GMT+05:30) India Standard Time. Learn more
Some inventory may be provided through third party intermediaries.
You'll see Media Rating Council (MRC) acereditation noted in the column header's hover text for accredited metrics.

B Gannls 2028




Live Proje
DIDM Pitampura Website lcg/f

| Dethi Institute of ®

| Digital Marketing Home About Us + Our Courses v Blogs Contact Us

How to Rank your website on

How to Rank your website goog le fast: proven SEO
on google fast: proven f =, Methods
SEO Methods i)




ertificate

Semursh

Semrush Academy 9 Semrush Academy e Semrush Academy e
Certificate Certificate Certificate

Aman Chauhan Aman Chauhan Aman Chauhan

N " A " I5 awan this contificate of ach mo for the successful completion of th i N N " s
is awarded this cenificate of achisvement for the successful completion of the t# avmedoc this contiffoats of schiovomont for the succoashil completion of the is awarded this certificate of achieverment for the successful complation of the

Content Marketing Principles for Business

Social Media Marketing Crash Course Technical SEO course with Bastian Grimm

Certificate expires 12.11.2028

. . Centificate of completicn  4d02f9c 300 a{m&b .

Certificate expires 12.11.2028 : e "' : ? Certificate expires 18.10.2028
Contification exam Exam id-1

Cenificate of completion 06/ddecbdd Certificate of completion fcddSedadd W M

Cenification exam Exam id-13 Cerification exam Exam id-2

Semrush Academy e Semrush Academy 9

Certificate Certificate Semrush Academy e

Certificate

Aman Chauhan Aman Chauhan Aman Chauhan

s awarded this conificate of achiovement for the successful completion of the.

i varded th ificate of achi 1 for the su f letion of th . . : . .
o s O S S eSan s Is awarded this cerificale of achlevement for the successful completion of the

On-Page SEO Essentials with Semrush

Local SEO Course with Greg Gifford Semrush SEO Crash Course with Brian Dean
Certificate expires 17.10.2026 7?}/4" -Z' /a?‘
el e Rifpe Cidre
CHUH Gpiie 002058 Certificate expires 18.10.2028
E:::;;z::?;::ﬁ:‘g:.:: 86267593 Certificate of complation  S0fS460b41 @‘Wu @W‘.&

Centification examn Exam id-2



Cerbin

HubSpit Academy

O

Digital Marketing Certified

Aman Chauhan

The bearer of this certificate is hereby deemed knowledgeable and skilled in
applying digital marketing practices with an inbound mindset. They have been
tested on the content and best practices and have an understanding of
creating search engine-friendly content, optimizing a website, creating a social
media strategy, using video to engage their audience, amplifying their
messaging with advertising, and measuring the results of their efforts

Valid from: Nov 13 2025 - Dec 13 2026

wrid camon cooe: 13GATAZITEACCaR P 0e bk Pche FH R

HubSEpt Academy

Aman Chauhan

The bearer of this certficate is hereby deemed fully capable and skilled in
content marketing. They have been tested on best practices and are capable
of applying them tc long-term content planning, content creation, promotion,
and analysis, and increazing results through growth marketing

Valid from: Mowv 13 2025 - Dec 13 2027

Content Marketing Certified

HUBSPOT

Social Media Certified

Aman Chauhan

The bearer of this certificate 15 hereby deemed fully capable and skilled in
applying inbound social media strategy. They have been tested on best
practices and are ready to take an inbound approach to social media
including: social monitoring, content strategy, social engagement, creating
social media policies, and demonstrating social RO to stakeholders

Valid from: Nov 12 2025 - Dec 12 2027

HubSpbt Academy 7 B

Inbound Marketing Optimization Certified

Aman Chauhan

This certificate confirms the recipient’s expertise in refining inbound
marketing strategies, implementing conversational marketing, optimizing
conversion rates, ensuring website accessibility, and gathering customer

testimonials to drive customer growth and scale their organization.

on best practices and are ready to take an inbound approach to strategic
planning, storytelling, community-led growth, social commerce, cockieless
advertising, and short-form video creation

Valid from: Nev 14 2025 - Dec 14 2024

HubSpt Academy 4 W—

Social Media Marketing Il Certified

Aman Chauhan

The bearer of this certificate i1s hereby deemed capable and skilled in applying
next-level inbound social media marketing strategies. They have been tested

Valid from: Nov 14 2025 - Dec 14 2027

HubSgst Academy

\: \ \\‘ A

Digital Advertising Certified

Aman Chauhan

The bearer of this certificate is hereby deemed to be knowledgeable and
skilled in digital advertising. They have been tested on the content and bast

practices and have an understanding of digital advertising.”

Valid from: Mov 14 2025 - Dec 14 2026

ervficanon code: 2obElaadie 3 pednedd

Y/ et

HubSpit Academy
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This acknowledges that

Aman Chauhan

Has successfully completed and is certified in

Grow Offline Sales Certification

" Crgpgn®

This acknowledges that

Aman Chauhan

Has successfully completed and is certified in

Google Ads Display Certification

Google

‘)_‘. OWERE: 7
N
o5

‘Crpy e’

) AP
Vrmuos®

Oogc.l.E A,

This acknowledges that

Aman Chauhan

Has successfully completed and is certified in

Al-Powered Performance Ads Certification

" Cemmipn®’

This acknowledges that

Aman Chauhan

Has successfully completed and is certified in

Google Analytics Certification

B ADS 3-{:“
T
& )
: c\ :

" Crgyen®

This acknowledges that

Aman Chauhan

Has successfully completed and is certified in

Google Ads Search Certification

This acknowledges that

Aman Chauhan

Has successfully completed and is certified in

Google Ads Video Certification




CONTACT ME/

@ droppdigital.ac@gmail.com

m@ /aman-chauhanQ1l/

ims www.droppdigital.com

A\ /4

@ +91 9518215367
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